Overarching Durham Brand

Reaches Milestone in Record Time

In two short years since launching the Overarching Durham
Durham Residents Familiar with the

Overarching Durham Brand Signature
“Durham, Where great things happen”

(Durham Residents - generalizable)*

Brand, nearly 80% of residents recognize the brand signature,
designed to provide a unifying framework to present Durham
in a consistent, compelling voice.

I 2007 Many thanks to the number of brand messengers who helped

I 2008

achieve this milestone. To become one of 300+ organizations
and thousands of messengers showcasing the community’s
brand along with your own, visit www.durhambrand.com.
For quick instructions on simply linking the signature on
your website, visit www.durhambrandbug.com.
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Yes Uncertain NO ING ARTS & MORE BROADWAY CAROLINA TICKETS PLAN YOUR VISIT
*Brand launched in 2006.
Source: The Catevo Group and Durham Convention & Visitors Bureau * |T'S ALL ABOUT THE EXPERIENCE
We're known for our stars but famous for our hospitality. World-class
hospitality with an attention to detail that surpasses any other live
entertainment venue in the region. Friendly smiles and warm greetings are
L just the start of a philosophy that follows the golden rule and treats each
[ s auest just how we would like to be treated
Durham Luxury Real Estate
r ry Please use this section of our website 1o plan your evening, where you'll

park, where to dine or have drinks, even where you'll stay if you are visiting
from another city. Ye want your visit to DPAC to be seamless and among
Branding and Luxury Homes your best live event experiences ever. You'll come once for our big shows

. and superstars, but you'll come back again and again for the stars and the
experience.
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A fnend and reader of the Durham Luxury
& about branding in real estate. The analysis was
o larga national developers but it made some points worth considering
in our effort to improve the marketing of luxury properties in Durham,

blog forwarded an a
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primarily intended

This blog has taken the point of view that one of the reasons, if not the primary reason,

that the liury home market in Durham is not more vibrant, is that the Durham “brand® has ’

not caught up with the emerging reality, This is not 3 unigue observation. During the last

couple of years the Durtham Convention and
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brand Durham as the city “Where Great Thanf
slogan and the the graphics associated with it
groups._as_you might _suspect, some com|

Submit other ways your organization

deploys the Overarching Durham Brand See more. Lea]_‘n more. DO more.

to brand@durham-cvb.com!
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The overarching Durham brand is overseen by a Council of 16 Durham messenger organizations and facilitated by Durham'’s official marketing agency, the Durham Convention & Visitors Bureau.



